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AFTER A YEAR OF BUDGET AND STAFFING CUTS—AND UNCERTAINTY ACROSS THE BOARD—PITCH 
PRESSURE SEAL AS AN EFFICIENT MAILROOM PROCESS

U sing pressure seal forms has become 
known as a cost- and time-saving  
method for businesses, but there  
are still a multitude of companies  

missing out on the benefits they offer. After this  
past year—a time when the stability of even 
strong, long-standing businesses was tested—
maybe end-users will be more open to what  

distributors have to say about a product that can 
save cash-strapped companies that may have  
recently laid off multiple workers and are just 
trying to move their business forward in 2021. 
The use of pressure sealers can help a company’s 
mailroom process. And uses run the gamut from 
health care billing and retail rebate checks to  
student transcripts and jury summonses.

Saving Made Easy
BY AMANDA L. COLE



“Whether you are running 500 or 500,000 forms, these pieces 
can save you time and money,” Jessica Wenz, product marketing 
manager for Dayton, Ohio-based Wilmer, said. “Forms can also 
come with an envelope attached so that you can tear off your 
invoice and envelope and mail your payment in. This is saving 
them having a piece of paper and two envelopes, and paying 
someone to insert them into the envelope to mail.”

Here are four reasons why you’ll want your current and new 
clients to convert to pressure seal forms.

To Improve Efficiency
You may have tried this tactic before, but things are different 
now, so learn the client’s struggles over the past year and  
explain how converting to a pressure seal process can improve 
the company’s efficiency. And the form is just as important as 
the equipment for Art Waganheim, vice president of operations 
for Paitec USA, Davie, Fla.

“Pressure seal machines can only work as well as the forms 
that are being fed into them,” he said. “Customers should focus 
on forms manufactured with proper fold perforations—both 
punched through the form and designed for folding and not for 
tear-off.”

InfoSeal, a Div. of Ennis Inc., Englewood, N.J., invites distribu-
tors to its facility for a tour and live demo of pressure seal equip-
ment and forms in addition to the widely available educational 
materials and regional personnel that will help end-users see 
the benefits. In reality, the difference between hearing about and 
actually seeing the efficiencies—including reductions in materials, 
labor and postage, as well as a smaller footprint for equipment 
and increased output—could make the difference.

“Once they see how pressure seal functions and observe the 
labor savings, pressure seal really does sell itself,” David Yost, 
InfoSeal’s general manager, said.

Waganheim warned to not look at the monthly duty capacity 
when choosing a pressure sealer, but instead the typical batch 
size and daily volume since customers may only run the machines 
a few times a month.

“A customer running only 10,000 forms per month may actually 
be running those forms only four times per month or 2,500 per 
day,” he said. “If so, a pressure seal machine with a 100-sheet 
feed table would be very slow to process while a more expensive 
machine with a 700-[sheet] feed table would work faster, which 
will save time and labor costs.”

To Target the Pandemic Recovery Sales
With utility shut-off moratoriums in place during the pandemic 
and promotional mailings down significantly as both businesses 
and their potential customers struggled to find their footing in 
2020, there was lost business in certain markets, but not overall, 
which resulted in new areas of business to fill the gap for Wilmer.

“We were hearing more uses of awareness, such as new 
store hours during the pandemic, how locations were keeping 
you safe and current updates with the vaccine offering,”  
Wenz said.

However, any losses seen in direct mail are already rebounding. 
An Upwork survey found that 41.8% of working Americans were 
fully remote in December, so marketers are aiming their efforts at 
contacts’ home addresses. After all, that same study expects 36.2 
million Americans to be fully remote by 2025, which is 16.8 million 
or 87% more people than before the pandemic.

“Marketing [companies] are getting away from the email and 
social media bombardment and going back to the traditional 
mailbox pieces,” Yost observed.

And pressure seal sales have been picking up across most 
markets. During the pandemic, unemployment numbers  
affected the number of paychecks companies were issuing, 
remote education eliminated printed report cards and some 
invoicing, and deferred tax deadlines delayed various tax-related 
form purchasing. All that delayed purchases for those forms.

“For us at InfoSeal, starting about mid-August 2020, the light 
switch turned back on, and we were challenged to keep up 
with customers’ demands right through [the] fourth quarter 
and tax season,” Yost said. “Everyone was out of every kind  
of document—stock and custom—and they needed it with a 
quick turnaround.”

Also, when it comes to equipment, there have been new sales 
leads as companies have expanded to new offices and business 
opportunities.
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WILMER HAS AN ASSORTMENT OF NEW OFFERINGS IN 
THE PRESSURE SEAL SPACE, INCLUDING TOUCHSCREEN 
EQUIPMENT AND A REDESIGNED FLIPTAB FORMAT WITH A 
THUMB TAB CUT.
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“The COVID pandemic was bad  
for the world and for the business 
community in so many ways, but  
Paitec actually saw an increase in 
sales as many customers bought 
additional equipment for their work-at-
home staff,” Waganheim shared. “Now 
we are finding some small customers 
have sold out to larger customers who 
now need additional equipment to 
handle their growing volumes.”

To Create Secure Mailers
As opposed to adhesive, cohesive 
consists of patterned edges that only 
adhere to each other with force within 
the pressure seal equipment. While run-
ning cohesive through a printer doesn’t 
affect the cohesive, storing the forms in 
a temperature- and humidity-controlled 
environment is necessary to maintain 
its integrity for at least six to 12 months.

“Any end-user that will [be] buying 
pressure seal stock that would be 

sitting for a few months should have 
it sitting in a climate-controlled 
environment that isn’t too hot/cold or 
too dry/wet,” Wenz said. “Any of this 
could change the cohesive so that it 
would not seal properly. Mainly, we 
hear of warehouses that are too hot 
and dry. They can reach out to us 
with any problems, as we have a few 
tricks up our sleeves.”

And once they’re sealed up, the 
fact that they’re tamper-evident is one 
more benefit for enclosed sensitive or 
confidential information.

“Have you ever tried to unseal 
one of these? Maybe that’s just me 
looking to see if it’s our form being 
used,” Wenz said. “It is very difficult 
and you definitely can’t put it back 
together without someone noticing 
that it’s already been opened. Some 
of the security tints in envelopes 
can be pretty weak. With the folding 
and sealing of these forms, there are 

 

877-295-7325  

info@paitec.com 

www.Paitec.com 

 Deal Closers. 

ES8500 Shown With Optional  Cabinet  And Vertical Stacker 

Variable Speed Up To 9,000 Forms Per Hour 
 700 Sheet Auto Sensing Elevator Feed Table 
 Three Roller “Reverse Friction Infeed” Eliminates Double Feeds 

 ES5500 
  Up To 5,000 Forms Per Hour 
  125 Sheet Feed Table 
 Whisper Quiet Operation 

        Ask Your Competitors Why Paitec USA Pressure Sealers Have Been Deal Closers For More Than A Decade. 
                                         You Sell It. We Ship It. Nationwide Installation And Service Available. 
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THE FAUX C-FOLD PRESSURE SEAL MAILER 
IS AVAILABLE IN JUMBO ROLL FORM FROM 
INFOSEAL, BUT ONCE THE BOTTOM FLAP 
FOLDS BACK IT FUNCTIONS JUST LIKE A 
C-FOLD PRESSURE SEAL FORM.
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times that two panels are overlapping that information so that it 
cannot be seen through.”

That said, an inline pressure seal is an additional security 
measure that can be taken to ensure information is kept private 
even during printing and assembly of pressure seal forms.

“Inline pressure seal solutions are a solution that makes 
sense for customers who want to minimize paper handling 
either to save time or to protect the confidential information 
being printed,” Waganheim said.

To Get Ahead of the Trend
This product category has a strong outlook, with Wilmer, in 
particular, foreseeing large growth this year and some new 
mailer options in the research phase that Wenz wasn’t quite 
ready to reveal yet.

“We are forecasting more direct mail pieces going out as 
the economy gets back to pre-pandemic hours and offers,” she 
said. “We are continuously looking at new pieces to add to our 
line based on discussions with distributors and their customers’ 
wants/needs.”

Once a client has the equipment, there are ways to grow 
within the segment. InfoSeal released new 18x28" forms, as well 
as its line of pressure seal jumbo rolls, so clients have a lot of 
options, and those already using inkjet jumbo roll equipment can 

benefit too from the value-add of pressure seals. Yost, therefore, 
expects the inkjet equipment to be the most significant area of 
growth for the pressure seal product category in the near future. 
The rolls offer a lot of features, including an 11" die-cut opening 

FlipTab, a faux C-fold window for 14" 
forms, DigiSeal coated paper and a 
Double Down card—an upgrade to 
laminate cards.

“InfoSeal’s new innovative faux 
C-fold in rolls creates the ability to 
inkjet inline at top speeds outputting 
documents 500% faster than the 
cut-sheet counterparts due to the 
cohesive’s unique, custom pattern,” 
Yost said.

Getting an account to switch 
to pressure seal is the hard part, 
but sometimes it takes that added 
service to land a long-term client. 
In this case, explaining the benefits 
of pressure seal and converting the 
client to the updated system could 
be all it takes. Wenz pointed out that 
it’s really the same as the transition 
from continuous to laser checks.

“Now the shift is gravitating 
towards pressure seal,” she said. 
“Some clients have made the move 
to pressure seal and wouldn’t go 
back. It’s a bit of [a] change to get up 
and running with the investment of 
the machine itself, but, overall, it will 
save them money. Typically, it’s only 
a few months to recoup the cost of 
the machine.” 
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I HAVE READ THE TERMS AND CONDITIONS OF CONTRACT ON THE REVERSE

SIDE HEREOF AND AGREE TO SAME.
SALES TAX ON

TAXABLE SALES

@
      %

AUTHORIZED SIGNATURE
CUSTOMER’S SIGNATURE

NO ONE HOME

OFFICE USE ONLY: METHOD OF PAYMENT:  CHECK   CASH   OTHER

29501

X

I HEREBY ACKNOWLEDGE THE SATISFACTORY COMPLETION OF THE

ABOVE-DESCRIBED WORK.

QUALIFYING STATEMENTS:

“The customer acknowledges that permanently discolored, faded and/or bleached areas on

carpet, upholstery, drapery or other types of material sometimes make it impossible to

restore the original color or condition. Spot removal is not guaranteed.” PLEASE SEE THE

ADDITIONAL TERMS AND CONDITIONS OF SERVICE ON REVERSE SIDE.

TERMS OF PAYMENT: Unless otherwise specified on this invoice, payment is due in full upon

completion. Interest will be charged at the maximum allowable by law, or at 1.5% per month, whichever

is greater, on accounts over 30 days past due.

SOURCE

AREA

DESCRIPTION OF SERVICES

TOTAL PRODUCTS AND/OR SERVICES

TOTALBALANCE DUE

PREPAID AMOUNT (IF ANY)

SUBTOTALS BEFORE SALES TAX

ADDITIONAL PRODUCTS AND/OR SERVICES:

INS .  CO.
RETAILER/DLR CREW CHIEF

ESTIMATOR

EST.
TOTAL UNITS

CLASSCODE

ACTUAL
TOTAL UNITS

OUTSIDE
TERRITORY

CREW

CREW

CREW

CREW

CREW
RETAILPRODUCTS SUB-CONT.

SERVICES DIRECTSERVICES
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Established in 1971, our printing specialists average 20 years in the business.

Check out our new Website 
for our Internet Special! 
www.matcoforms.com

* Top Quality 
* Super Service
* Competitive Prices

SALES STAFF: Crista Kelly • Karen Fish • Mike Whitley • David Baloga

Phone: 800-444-7889    Fax: 615-254-8103    Email: sales@matcoforms.com
P.O. Box 100844/Nashville, TN 37224-0844

• Continuous - 14”, 17”, 22”

• Snapout (unit sets) - 17”, 22”

• Laser Cut Sheets - 8 1/2 x 11”, 8 1/2 x 14”

• Edge Glue

• Wrap-Around Covers

• Pads and Stitched Books

• Full Copy Prep

• Free Warehousing - 1 Year

A TRADE ONLY CUSTOM FORMS MANUFACTURER

CARWORLD

TAX EXEMPT NUMBER                          CUST. P.O. NO.                     SHIP VIA PAY SOLD BY
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SHIP B.O.
PART NUMBER / DESCRIPTION BIN LIST NET AM
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SUB-TOTAL

PAY THIS AMOUNT

CUSTOMER
NO.

NOTICE: Net Due 10th of the Month Following Date of Invoice. Merchandise Not Returnable After
10 Days. Returned Merchandise Subject to 30% Handling Charge. No Refunds on Special
Orders, Not Stocked, electrical Parts, Carburetor Assemblies and electronic Components.

ALL CLAIMS AND RETURNED GOODS MUST BE ACCOMPANIED BY THIS BILL.
NO REFUNDS AFTER 10 DAYS.

DISCLAIMER OF WARRANTIES: ANY WARRANTIES ON THE PARTS AND/OR ACCESSORIES SOLD HEREBY ARE THOSE
MADE BY THE MANUFACTURER. THE SELLER, HEREBY EXPRESSLY DISCLAIMS ALL WARRANTIES, EITHER EXPRESS OR
IMPLIED, INCLUDING ANY IMPLIED WARRANTY OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE, AND
NEITHER ASSUMES NOR AUTHORIZES ANY OTHER PERSON TO ASSUME FOR IT ANY LIABILITY IN CONNECTION WITH
THE SALE OF THESE PARTS AND/OR ACCESSORIES.

X
CUSTOMER SIGNATURE

WE THANK YOU! 

THIS RECEIPT MUST BE PRESENTED WHEN PICKING UP SPECIAL ORDER 

1234 America Drive • Anytown, USA 12345
Phone (123) 456-7890

Parts Direct (098) 765-4321

®CARWORLD

LABOR RATE
ADVISOR

YEAR / MAKE / MODEL

VEHICLE I.D. NO.

F. T. E. NO.

COMMENTS

STOCK NO.

INVOICE NO.

DELIVERY MILES

PRODUCTION DATE

COLOR

INVOICE DATE

DELIVERY DATE

SELLING DEALER NO.

R. O. DATE

CUSTOMER NO.

RESIDENCE PHONE

BUSINESS PHONE

P. O. NO.

MILEAGE

LICENSE NO.

TAG NO.

Visit u
s at

www.acmecarsales.com

24 hours a day

for all your service needs

WE TREAT YOU RIGHT!

ACME CAR SALES

1234 Silly Hill Drive

ANYTOWN, USA 12345

(987) 654-3210

HYUNDAI

L I N C O L N

P R E M I E R

C E R T I F
I E D

TRUCKS

FORD

WE KNOW FORMS
Try us Today!
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PAITEC USA’S MX17000 DESKTOP PRESSURE SEAL MACHINE 
FEATURES AN ELEVATOR INFEED TABLE THAT CAN HOLD 1,400 
PRESSURE SEAL FORMS, A FOUR ROLLER SEALING UNIT, AN 
ADJUSTABLE SPEED THAT ALLOWS FOR PROCESSING UP TO 
17,000 FORMS PER HOUR AND AN OPTIONAL CONVEYOR THAT 
CAN HOLD UP TO 1,200 COMPLETED FORMS.


